Besides being a traditional advertising copywriter for 5 years, | have also been a direct response
copywriter for 6 years. Recently, | worked with some clients in the information product and online
course space.

One of them is Assisted Living Advisers and the client contact person was Eric Leopold. What the
company does is help people find suitable care homes within their community for their elderly parents
and relatives. You will find the copy and the results below. The copy: Ad Library (facebook.com)
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| also worked with a client called Peter McCaslin and | helped write copy for his Fast Conversational
Spanish online coaching offer. What they do is help people become conversational in Spanish quickly.
You will find the copy and the results below.

The copy: Ad Library (facebook.com)
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The marketing agency | used to work for even got him to shoot a testimonial video. Here it is: Fast
Conversational Spanish — https://conversionly.io/peter-case-study/

This last one | want to share is in the financial services space. What they do is help small businesses that
are overwhelmed with Merchant Cash Advance debt and are about to go bankrupt and lose their
businesses to find a way out of the crisis. You will find the copy and the results below.

Copy for Barry Kornfeld (Value Capital Funding) — Ad Library (facebook.com)
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The marketing agency | used to work for also got Barry Kornfeld to shoot a testimonial video. Here it is —
https://conversionly.io/barry-case-study/
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The CEO of the agency | used to work with (Conversionly) is Zach Williams. He would be happy to be my
reference. Here is his email: zach@conversionly.io You can also contact the Operations Manager,
Donna Wojtas on donna@-conversionly.io
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