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Professional Profile 
A hardworking Statistics graduate with extensive knowledge in account reconciliation and settlement, procurement, data mining, cleaning, & visualization. Capable of working with large amounts of data with strong account and mathematics skills, Proficiency in gathering, analyzing, interpreting & presenting results in an understandable manner. Actively seeking to leverage my data management & data analytical skills to improve business performances. 
	Soft Skills
	Hard Skills

	Excellent knowledge of how to use analytics to find solutions from a statistical problem.
	Power user of Microsoft Excel, Word, & PowerPoint.

	Strong communication and creative problem-solving skills.
	Experienced at using Statistical Package for Social Science (SPSS), Odoo, Python, SAGE, Power BI & SQL.



Professional Trainings 
2023 || Dataleum 
· Capstone Project: Developed a comprehensive sales report that showed the revenue contribution per product categories, as well as a dashboard report sliceable by product category, sales team & timeline.
·  Majored in Excel, Power BI, & SQL. 

Educational Qualifications 
2023 || Bestower international university, Bachelor of science in Computer Science.
2019 || Yaba College of Technology, Higher National Diploma in Statistics. 
2017 || Yaba College of Technology, Ordinary National Diploma in Statistics. 
 
Work Experience
Data Analyst, FRUITYLIFE ENTERPRISE || JULY 2021 – Present
· Provides strategic reports for decision making.
· Handles Ad-Hoc and other data related analysis.
· Develop and maintain dashboards, reports, and visualizations to present findings and provide actionable insights to stakeholders.
· Regularly ensures 100% Data Availability on Datawarehouse
· Data extrapolation
· Data Mining
Operation Analyst, FRUITYLIFE ENTERPRISE || OCTOBER 2020 - JUNE 2021T
· Data collection
· Data interpretation
· Trend Analysis on product per variant
· Product evaluation
Achievement 
• Reduced wastage by 80% due to the formulation of trend analysis. 
• Boosted sales by 25% by grouping data based on region to reflect customers preferences 
• Successfully carried out a sectoral analysis to reflect price, & volume of product consumption.



